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ŠKODA Design creates trophy for ‘Most Valuable 
Player’ of IIHF Ice Hockey World Championship 2019 
 
› Trophy draws on ŠKODA’s characteristic crystalline elements and symbolises an ice crystal  
› ŠKODA CEO Bernhard Maier presents the trophy to most valuable player of tournament 

following World Championship final in Bratislava  
› ŠKODA official main sponsor of IIHF Ice Hockey World Championship for 27th time  
› Car manufacturer continues to be world record holder for longest world championship main sponsorship 

in sports history  
 
Mladá Boleslav, 23 May 2019 – ŠKODA Design has once again created the crystal trophy for the 
tournament’s ‘Most Valuable Player’ of the IIHF Ice Hockey World Championship 2019. The 
shape of the cup made of Czech crystal is reminiscent of an ice crystal, and the trophy also 
draws on the crystalline elements that characterise the Czech carmaker’s vehicles. Following 
the World Championship finals in the Slovak capital of Bratislava, ŠKODA AUTO CEO Bernhard 
Maier will present the trophy to the best player in the tournament. 
 
One of the most significant hockey highlights of the year will be taking place in Slovakia from 10 to 26 
May. At the 83rd IIHF Men’s Ice Hockey World Championships in Bratislava and Košice, the 16 best 
national teams in the world will be competing for the title. ŠKODA is supporting this event as the 
official main sponsor for the 27th time in a row. ŠKODA thus holds onto its world record for the longest 
world championship main sponsorship in sports history. 
 
The final of the tournament will take place on 26 May in the Slovak capital, Bratislava. Following the 
game, the world champions will be honoured and the best player of the tournament chosen. As in the 
previous year, ŠKODA AUTO CEO Bernhard Maier will present a spectacular trophy created by 
ŠKODA Design to the ‘Most Valuable Player’ of the tournament. 
 
ŠKODA’s design department is responsible for creating the spectacular trophy for the second time in a 
row. The dynamically shaped sculpture draws inspiration from Czech crystal art and is reminiscent of 
an ice crystal. It combines a clear reference to ice hockey with the crystalline shapes and structures 
that characterise the dynamic and emotive design of ŠKODA’s current models, such as headlights and 
taillights. Using traditional methods, the 35-centimetre-tall and 22-centimeter-wide, 5-kilogram winner’s 
trophy is first blown into a mould and then receives its artistic, multifaceted cut.  
 
ŠKODA first sponsored the IIHF Ice Hockey World Championship in 1992, initially as a mobility 
partner. Since 1993, the car manufacturer has been the official main sponsor of the sporting event. 
This commitment is the longest main sponsorship in the history of World Sports Championships and is 
officially recognised as a Guinness World Record. 
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For more information: 
Tomáš Kotera 
Head of Corporate Communication 
T +420 326 811 773 
tomas.kotera@skoda-auto.cz 
 

Zdeněk Štěpánek 
Spokesperson for Sales, Finance and Business 
T +420 326 811 771 
zdenek.stepanek3@skoda-auto.cz 
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ŠKODA Design creates trophy for the ‘Most Valuable 
Player’ of IIHF Ice Hockey World Championship 2019 
For the second time in a row, the most valuable player in the 
World Championship will receive a trophy created by 
ŠKODA Design. 
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ŠKODA Design creates trophy for the ‘Most Valuable 
Player’ of IIHF Ice Hockey World Championship 2019 
The dynamically shaped sculpture draws inspiration from 
Czech crystal art and is reminiscent of an ice crystal. It 
combines a clear reference to ice hockey with the crystalline 
shapes and structures that characterise the dynamic and 
emotive design of ŠKODA’s current models. 
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ŠKODA AUTO  
› was founded during the pioneering days of the automobile in 1895, making it one of the longest-established automobile 

companies in the world. 
› currently offers its customers nine passenger-car series: the CITIGO, FABIA, RAPID, SCALA, OCTAVIA, KAROQ, 

KODIAQ, as well as the KAMIQ and the SUPERB. 
› delivered more than 1.25 million vehicles to customers around the world in 2018. 
› has belonged to Volkswagen Group since 1991. The Volkswagen Group is one of the most successful vehicle 

manufacturers in the world. In association with the Group, ŠKODA AUTO independently develops and manufactures 
vehicles, as well as components such as engines and transmissions.   

› operates at three locations in the Czech Republic; manufactures in China, Russia, Slovakia, Algeria and India mainly 
through Group partnerships, as well as in Ukraine and Kazakhstan with local partners. 

› employs over 39,000 people globally and is active in more than 100 markets. 
› is pressing ahead with the transformation from a traditional car manufacturer to the ‘Simply Clever company for the best 

mobility solutions’ as part of the ŠKODA 2025 Strategy. 
 

https://skoda-storyboard.com/
https://twitter.com/skodaautonews
https://www.skoda-storyboard.com/en/about-skoda-media-services-application/
https://www.skoda-storyboard.com/en/about-skoda-media-services-application/
mailto:media.skoda-auto.com

	ŠKODA Design creates trophy for ‘Most Valuable Player’ of IIHF Ice Hockey World Championship 2019
	› Trophy draws on ŠKODA’s characteristic crystalline elements and symbolises an ice crystal
	› ŠKODA CEO Bernhard Maier presents the trophy to most valuable player of tournament following World Championship final in Bratislava
	› ŠKODA official main sponsor of IIHF Ice Hockey World Championship for 27th time
	› Car manufacturer continues to be world record holder for longest world championship main sponsorship in sports history
	ŠKODA AUTO
	› was founded during the pioneering days of the automobile in 1895, making it one of the longest-established automobile companies in the world.
	› currently offers its customers nine passenger-car series: the CITIGO, FABIA, RAPID, SCALA, OCTAVIA, KAROQ, KODIAQ, as well as the KAMIQ and the SUPERB.
	› delivered more than 1.25 million vehicles to customers around the world in 2018.
	› has belonged to Volkswagen Group since 1991. The Volkswagen Group is one of the most successful vehicle manufacturers in the world. In association with the Group, ŠKODA AUTO independently develops and manufactures vehicles, as well as components suc...
	› operates at three locations in the Czech Republic; manufactures in China, Russia, Slovakia, Algeria and India mainly through Group partnerships, as well as in Ukraine and Kazakhstan with local partners.
	› employs over 39,000 people globally and is active in more than 100 markets.
	› is pressing ahead with the transformation from a traditional car manufacturer to the ‘Simply Clever company for the best mobility solutions’ as part of the ŠKODA 2025 Strategy.


