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New campaign by ŠKODA online magazine ‘We Love 
Cycling’ inspires cyclists  
 

› On ‘We Love Cycling’, three women report how cycling has changed their lives for the better  

› The series of articles gives ideas on how to get friends and family excited about cycling 

 

Mladá Boleslav, 20 November 2019 – Discovering a new passion and inspiring other people to 

take it up – that’s what #bikefluencer is all about. Behind the words ‘Bike’ and ‘Influencer’ are 

three women who describe their passion for cycling in several online articles. Their 

contributions can be found on the ŠKODA website welovecycling.com, as well as the Czech 

carmaker’s YouTube, Instagram and Facebook pages. 

 

The three #bikefluencer stars of the new ‘We love Cycling’ campaign come from very different 

backgrounds. However, the one thing the women have in common is that they discovered their 

passion for cycling following the suggestions of other people. Now they want to pass on their 

experience to inspire more people to give cycling a try. 

 

The focus of the #bikefluencer campaign is a video portrait of Tamara, Alex and Clàudia, each flanked 

by an individual video each about the three protagonists. The footage was shot in the home countries 

of the three women, in Poland, the Czech Republic and Spain. The three bikefluencers describe their 

motivations and setbacks, their passion for cycling and their life stories. They want to inspire and 

motivate others to take up cycling and find freedom and fulfilment through it. From 12 November 2019, 

the three women will be telling their stories on We Love Cycling, the ŠKODA e-zine for cycling fans. 

You can also follow the stories on YouTube, Facebook and Instagram. 

 

ŠKODA’s commitment to promoting cycling worldwide 

On We Love Cycling, the cycling community and anyone who would like to join it can find out about the 

health benefits of cycling and effective training programmes as well as numerous articles. There are 

also suggestions on how to inspire friends and family to take up cycling. 

 

ŠKODA’s commitment to cycling and bicycle racing can be traced back to the company’s roots: In 

1895 Václav Laurin and Václav Klement founded a bicycle factory in the Bohemian town of Mladá 

Boleslav. Ten years later, the Voiturette A became the first automobile of the young company to roll 

out the factory buildings. In 1925, Laurin & Klement merged with ŠKODA. Today, cycling is a 

cornerstone of the Czech carmaker’s sponsorship strategy. ŠKODA supports the Tour de France as 

an official partner and vehicle partner, and the manufacturer also sponsors the green jersey for the 

leader of the points completion. In addition to the Spanish stage race ‘La Vuelta’ and other 

international cycling fixtures, ŠKODA also supports many national and international popular sports 

events. Bicycle accessories have long been an integral part of the brand’s extended product range. 

 

https://skoda-storyboard.com/
https://twitter.com/skodaautonews
https://www.skoda-storyboard.com/en/about-skoda-media-services-application/
https://www.skoda-storyboard.com/en/about-skoda-media-services-application/
http://www.welovecycling.com/
http://www.welovecycling.com/
http://www.welovecycling.com/
https://www.youtube.com/user/skoda
https://www.instagram.com/skodagram/?hl=cs
https://www.facebook.com/skoda/
https://www.youtube.com/watch?v=HHCY02ahpHA
https://www.youtube.com/watch?v=w1pKHpgP4bQ
https://www.youtube.com/watch?v=hyWNon1WYcE
https://www.welovecycling.com/wide/2019/11/12/introducing-the-bikefluencer-three-tales-of-inspiration-perseverance-and-change/
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Current logo of the ŠKODA e-zine „We Love Cycling“ 
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ŠKODA AUTO 
› was founded during the pioneering days of the automobile in 1895, making it one of the longest-established automobile 

companies in the world. 
› currently offers its customers nine passenger-car series: the CITIGO, FABIA, RAPID, SCALA, OCTAVIA, KAROQ, 

KODIAQ, as well as the KAMIQ and the SUPERB. 
› delivered more than 1.25 million vehicles to customers around the world in 2018. 
› has belonged to Volkswagen Group since 1991. The Volkswagen Group is one of the most successful vehicle 

manufacturers in the world. In association with the Group, ŠKODA AUTO independently develops and manufactures 
vehicles, as well as components such as engines and transmissions.   

› operates at three locations in the Czech Republic; manufactures in China, Russia, Slovakia, Algeria and India mainly 
through Group partnerships, as well as in Ukraine and Kazakhstan with local partners. 

› employs over 39,000 people globally and is active in more than 100 markets. 
› is pressing ahead with the transformation from a traditional car manufacturer to the ‘Simply Clever company for the best 

mobility solutions’ as part of the ŠKODA 2025 Strategy. 
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