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ŠKODA receives 'Red Dot' for successful brand 
communication 
 

› Coveted award also recognises high quality of design 

› ŠKODA is diverse: long history as a car manufacturer, successful motorsport brand and 

important sponsorship partner of world-famous events 

› ŠKODA models have received 13 ‘Red Dot’ awards to date 

 

Mladá Boleslav/ Weiterstadt, 3 December 2019 – ŠKODA won over the jury with its 

successful brand communication at the ‘Red Dot Award: Brands & Communication Design 

2019’ picking up the prestigious ‘Red Dot’ in the ‘Brands’ category. The award is a hallmark 

of design quality. In spring this year, the ŠKODA SCALA was awarded a ‘Red Dot’ for its 

outstanding product design. 

 

As part of the ‘Red Dot Award: Brands & Communication Design 2019’ competition, companies, 

designers and agencies from 54 countries submitted nearly 8,700 pieces of work in the field of 

brand and communication design. In order to convince the jury consisting of 25 international 

experts, companies had to present their vision, brand values and unique identity as well as set 

themselves apart from the competition. Brand communication also plays a key role in this regard. In 

addition to showcasing the brand on the international website ‘ŠKODA Storyboard’, ŠKODA also 

received the prestigious ‘Red Dot’ award in the ‘Brands’ category for the brand campaign ‘For 

whatever drives you’ launched this year as well as the three-volume ‘ŠKODA AUTO Chronicle' also 

published this year.  

 

Jens Katemann, Head of Communications at ŠKODA AUTO, emphasises: “We think of 

communication holistically. On the online platform ŠKODA Storyboard, which is jointly operated by 

the Communication and Marketing departments, we offer a wide range of target groups stories and 

information about the world of ŠKODA using a wide range of multimedia formats and channels. The 

variety of topics and creative storytelling are what make it successful. One example: The 

ŠKODA Storyboard digital press kit for the world premiere of the new ŠKODA OCTAVIA has been 

accessed by over 54,000 journalists, bloggers and fans of the brand. At the same time, the jury’s 

appreciation of our new chronicle shows that high-quality and interestingly designed print formats 

continue to play an important role in conveying tradition in a contemporary way.” 

 

Marc-Andreas Brinkmann, Head of Marketing at ŠKODA AUTO adds: “A holistic marketing concept 

and innovative content are becoming increasingly important in achieving a consistent, attractive and 

authentic brand perception. This authenticity is conveyed, for example, through our global 

campaign ‘For whatever drives you’, which focuses on ŠKODA’s philosophy and brand values: to 

be innovative, surprising and humane and simplify life. At the same time, it celebrates the diversity 

of our customers and encourages them to follow their inner drive and personal motivation. We are 

delighted that we were able to win over the jury of the ‘Red Dot Award’ with our creative ideas, 

strategies and platforms.” 

 

ŠKODA presents itself as a particularly diverse brand. The Czech car manufacturer will be 

celebrating its 125th anniversary next year. In May, the brand entered the era of electromobility by 

presenting the CITIGOe iV and the SUPERB iV. In addition, ŠKODA is involved in various 
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sponsorship activities. For example, the company has been supporting international sporting 

events, including the Tour de France and Ice Hockey World Championship as an official partner for 

many years. Also, ŠKODA can look back on 118 years of success in motorsport. 

 

ŠKODA SCALA awarded 'Red Dot' for outstanding product design 

In spring, the international jury of experts awarded the ŠKODA SCALA the coveted ‘Red Dot’ for 

Product Design, bringing the total to 13 ‘Red Dot’ awards for ŠKODA vehicles. 

 

For more information: 

Christian Heubner 

Head of Communication Management  

T +420 730 862 420      

christian.heubner@skoda-auto.cz 
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ŠKODA receives 'Red Dot' for successful brand 

communication 

In addition to the ŠKODA storyboard, ŠKODA received 

the ‘Red Dot’ in the ‘Brands’ section for the three-

volume chronicle. The 528-page work offers many 

interesting insights into the history of the Czech car 

manufacturer and its models. The chronicle is available 

in English, Czech and German. 

 

Download                                Source: ŠKODA AUTO 

 

 

 

ŠKODA receives 'Red Dot' for successful brand 

communication 

The jury also awarded ŠKODA for its global 360-degree 

campaign ‘For whatever drives you’. In seven short 

videos, the campaign celebrates the diversity of the 

brand and its customers, who are inspired by ŠKODA 

every day. 

The videos can also be found on YouTube. 

 

 

 

 

 

 

 

 

Download                                Source: ŠKODA AUTO 
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ŠKODA AUTO 
› was founded during the pioneering days of the automobile in 1895, making it one of the longest-established 

automobile companies in the world. 
› currently offers its customers nine passenger-car series: the CITIGO, FABIA, RAPID, SCALA, OCTAVIA, KAROQ, 

KODIAQ, as well as the KAMIQ and the SUPERB. 
› delivered more than 1.25 million vehicles to customers around the world in 2018. 
› has belonged to Volkswagen Group since 1991. The Volkswagen Group is one of the most successful vehicle 

manufacturers in the world. In association with the Group, ŠKODA AUTO independently develops and manufactures 
vehicles, as well as components such as engines and transmissions.   

› operates at three locations in the Czech Republic; manufactures in China, Russia, Slovakia, Algeria and India mainly 
through Group partnerships, as well as in Ukraine and Kazakhstan with local partners. 

› employs over 39,000 people globally and is active in more than 100 markets. 
› is pressing ahead with the transformation from a traditional car manufacturer to the ‘Simply Clever company for the 

best mobility solutions’ as part of the ŠKODA 2025 Strategy. 
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