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SCALA and KAMIQ buyers appreciate top
infotainment features including Virtual Cockpit,
Amundsen navigation system and DAB

> More than half of all KAMIQs delivered in Europe have digital and freely configurable
displays

> 41% of city SUV owners order their vehicle with online route guidance and 9.2-inch display

» Almost one in two SKODA SCALAs or KAMIQs receives radio programmes digitally

Mlada Boleslav, 8 April 2020 — With the SKODA SCALA and KAMIQ city SUV, the Czech
automaker has introduced systems of the new, third generation of the Volkswagen Group’s
modular infotainment system. Thanks to a built-in eSIM, for example, the two compact models
are always online, and the digital voice assistant Laura provides support for navigation,
infotainment and telephony. KAMIQ customers, in particular, appreciate top equipment
features such as the Amundsen navigation system and the Virtual Cockpit. Around one in two
vehicles in the two compact SKODA model series delivered is also equipped with DAB digital
radio reception.

European-wide the SKODA SCALA and KAMIQ are among the leaders in infotainment and
connectivity in their vehicle segments, offering state-of-the-art technology, innovative applications and
mobile services. With the built-in eSIM, they are always online, and navigation, infotainment and
telephony can be operated with the help of the digital speech assistant Laura, who also understands
complete spoken sentences. The displays of the top infotainment system Amundsen with its 9.2-inch
screen and 10.25-inch Virtual Cockpit are among the largest in the respective vehicle segment.

High demand for top equipment features in the KAMIQ city SUV

With SKODA KAMIQ in particular, many customers are taking advantage of the top equipment
features of the modular infotainment system. 52% of the city SUVs from Mlada Boleslav were
equipped with the optional Virtual Cockpit in 2019. It can be individually configured and offers five
different views — from the Classic layout, each with a large speedometer and rev counter, to the Basic,
Modern and Sport versions, as well as the Extended layout, which integrates the map of the navigation
system over a large area. 41% of KAMIQ buyers also opted for the top infotainment system Amundsen
with online-supported navigation. 49% of all KAMIQs delivered came with the 8-inch Bolero
infotainment system on board. A total of 65% receive radio programmes digitally via DAB. In almost a
third of the vehicles (27%), the smartphone is charged inductively and connected to the infotainment
system via the optional Phone Box. 95% of KAMIQs delivered came with SmartLink, of which 60%
were wired version and 40% was wireless SmartLink.

SKODA SCALA buyers appreciate the excellent price-performance ratio of the spacious hatchback
model. For them, benefit orientation plays a more significant role in the vehicle configuration than for
drivers of the stylish KAMIQ city SUV. 50% of all SCALA vehicles rolled off the production line in 2019
with the Bolero infotainment system, 28% of customers chose the Amundsen system. Some buyers
also ordered the Virtual Cockpit, which was installed in 34% of all SCALAs. The Phone Box was
installed in a quarter of all SCALAs, and more than half of the vehicles benefit from digital radio via
DAB. 90% of SCALAs delivered came with SmartLink.

FROM DETAILS TO STORY SKODA AUTO

skoda-storyboard.com YEA RS

¥ Follow @skodaautonews


https://skoda-storyboard.com/
https://twitter.com/skodaautonews

/./\

PRESS RELEASE =KODA

Page 2 of 2

Superior sound high on the agenda

Great sound was in demand among drivers of both SKODA compact models. 81% of all SCALA and
89% of all KAMIQs delivered in 2019 had eight speakers. SKODA'’s optional sound system, which one
in twelve KAMIQ buyers chose for their city SUV, meets even higher demands. It offers a 405W output
and features an additional central speaker on the dashboard and a subwoofer in the spare wheel well
in the boot. Different sound profiles can be selected with the SKODA sound system, and the sound
can also be freely configured via a 5-band equalizer. The sound can also be adjusted to the number
and respective seating positions of the passengers; an external amplifier processes the signal with a
digital processor separately for each of the ten speakers.
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KAMIQ buyers appreciate top infotainment features
KAMIQ customers appreciate top equipment features such
as the Amundsen navigation system and the Virtual
Cockpit, in particular.
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SCALA buyers appreciate top infotainment features
European-wide the SKODA SCALA and SKODA KAMIQ
are at the forefront of infotainment and connectivity in their
vehicle segments, offering state-of-the-art technology,
innovative applications and mobile services.
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SKODA AUTO

» is this year celebrating 125 years since the company was founded during the pioneering era of the automobile in 1895,
making it one of the longest-established car manufacturers in the world.

» currently offers its customers nine passenger-car series: the CITIGO, FABIA, RAPID, SCALA, OCTAVIA and SUPERB
as well as the KAMIQ, KAROQ and KODIAQ.

» delivered 1.24 million vehicles to customers around the world in 2019.

> has belonged to Volkswagen Group since 1991. The Volkswagen Group is one of the most successful vehicle
manufacturers in the world. In association with the Group, SKODA AUTO independently develops and manufactures
vehicles, as well as components such as engines and transmissions.

» operates at three locations in the Czech Republic; manufactures in China, Russia, Slovakia and India mainly through
Group partnerships, as well as in Ukraine and Kazakhstan with local partners.

> employs approximately 42,000 people globally and is active in more than 100 markets.

» is pressing ahead with the transformation from a traditional car manufacturer to the ‘Simply Clever company for the best
mobility solutions’ as part of the SKODA 2025 Strategy.
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