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ŠKODA AUTO takes part in ‘Earth Hour’ for tenth time 
 
› The lights were switched off for an hour at ŠKODA AUTO’s Czech and Indian plants last 

Saturday 

› The Czech car manufacturer took part in the World Wide Fund for Nature’s (WWF) global 

initiative to send out a message about environmental protection 

› ŠKODA AUTO is continually reducing energy and water consumption in vehicle 

production  

› By 2025, the total production-related environmental impact per vehicle will be reduced by 

52.5 % compared to 2010 

 

Mladá Boleslav, 28 March 2022 – Last Saturday, ŠKODA AUTO switched off the lights in 

20 areas of its Czech plants and at its Indian site in Pune from 20:30 to 21:30. This was the 

tenth time that the car manufacturer had participated in ‘Earth Hour’, an international 

campaign organised by the World Wide Fund for Nature (WWF). The Czech car manufacturer 

is thus sending out a message about environmental protection and sustainability. 

 

At ŠKODA AUTO, the lights were switched off for one hour from 20:30 last Saturday at the 

company’s headquarters in Mladá Boleslav, the service centre in Kosmonosy, the Kvasiny and 

Vrchlabí plants and the Indian site in Pune. This was the tenth time the Czech car manufacturer 

had participated in the worldwide ‘Earth Hour’, a WWF initiative for sustainability and environmental 

protection.  

 

The company has again significantly strengthened its ambitious environmental targets through its 

NEXT LEVEL – ŠKODA STRATEGY 2030. By the end of the decade, fleet emissions will be cut by 

more than 50 per cent compared to 2020.  

 

The car manufacturer is also increasingly focusing on sustainability in vehicle production; 

ŠKODA AUTO is reducing the environmental impact of all production processes per vehicle built by 

more than 50 per cent by 2025 compared to 2010. All energy required for ŠKODA AUTO’s vehicle 

and component production in the Czech Republic will be CO2 neutral in the second half of the 

decade. The Vrchlabí plant leads the way; since the end of 2020, it has been ŠKODA AUTO’s first 

CO2-neutral production site.  

 

ŠKODA combines its environmental activities under the three pillars of its ‘GreenFuture’ strategy: 

‘GreenProduct’ focuses on the development of efficient drivetrains and the use of recyclable 

materials in vehicles; ‘GreenRetail’ focuses on the environmentally friendly management of 

ŠKODA AUTO’s dealerships and workshops; and ‘GreenFactory’ combines all the activities that 

contribute to resource-efficient production.  

 

ŠKODA AUTO is one of the first companies in the Czech Republic to be advised by an independent 

External Sustainability Council. Since the end of 2021, the five renowned experts have been 

sharing their international experience in sustainability issues as well as providing new impetus and 

suggestions to the car manufacturer.  

 

https://twitter.com/skodaautonews
https://www.skoda-storyboard.com/en/press-releases/skoda-auto-creates-external-sustainability-council/
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Furthermore, ŠKODA AUTO and its employees are involved in numerous projects dedicated to 

reforestation and biodiversity. One example of this is the ‘One tree for every car’ initiative launched 

in 2007. For every vehicle delivered in the Czech Republic, the company plants a sapling. The end 

of October last year saw the one-millionth tree planted.  

 

 

Further information: 

Tomáš Kotera 

Head of Corporate and 

Internal Communications  

P +420 326 811 773 

tomas.kotera@skoda-auto.cz 

 

Martina Špittová  

Spokesperson for Production, HR, 

Environment 

P +420 730 862 526 

martina.spittova@skoda-auto.cz 
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ŠKODA AUTO 

› is successfully steering through the new decade with the NEXT LEVEL – ŠKODA STRATEGY 2030.  
› aims to be one of the five best-selling brands in Europe by 2030 with an attractive line-up in the entry-level segments 

and additional e-models. 
› is emerging as the leading European brand in important growth markets such as India or North Africa. 
› currently offers its customers twelve passenger-car series: the FABIA, RAPID, SCALA, OCTAVIA and SUPERB as 

well as the KAMIQ, KAROQ, KODIAQ, ENYAQ iV, ENYAQ COUPÉ iV, SLAVIA and KUSHAQ. 
› delivered over 870,000 vehicles to customers around the world in 2021. 
› has been a member of the Volkswagen Group for 30 years. The Volkswagen Group is one of the most successful 

vehicle manufacturers in the world.  
› independently manufactures and develops not only vehicles but also components such as engines and 

transmissions in association with the Group. 
› operates at three sites in the Czech Republic; has additional production capacity in China, Russia, Slovakia and 

India primarily through Group partnerships, as well as in Ukraine with a local partner. 
› employs 45,000 people globally and is active in over 100 markets. 
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