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Curriculum for non-profit educational institute 

42 Prague unveiled 
 

› Non-profit educational institute 42 Prague reveals its first core curriculum 

› Board members of co-founder and sponsor Škoda Auto attended the event together 

with over 100 students, partners and fans of the institution 

› Unique training concept promotes lifelong learning and strengthening of social skills 

 

Mladá Boleslav, 10 January 2023 – Yesterday, the non-profit educational institute 

42 Prague unveiled its first core curriculum. More than 100 students have enrolled in the 

first cohort since the institution was founded last year. To secure one of the coveted 

study spots, students participated in a four-week intensive selection training called 

‘Piscine’. It is expected that 150 software developers will graduate from 42 Prague 

annually. 

 

Maren Gräf, Škoda Auto Board Member for People & Culture, says: “The opening of the 

non-profit educational institute 42 Prague marks a milestone for the entire IT education 

sector in the Czech Republic. The innovative learning concept, involving peer learning, 

without teachers and a campus open 24/7 – has clearly struck a chord. Congratulations to 

everyone who got through the selection training! With Škoda Auto being a founding partner, 

we are proud and delighted that the campus has now opened its doors to the inaugural 

students. Throughout their studies at the non-profit educational institute 42 Prague, I wish 

them joy, success and interesting new insights. A huge thank you to the organisation team 

who worked tirelessly to coordinate the opening and also to all co-founding partners 

supporting 42 Prague with us.” 

 

Christian Schenk, Škoda Auto Board Member for Finance and IT, adds: “The world of work 

is changing fundamentally. It’s becoming faster, more digital and more international, 

especially in the IT sector. To keep pace in the future, flexibility, teamwork and fun with 

innovations are needed in addition to comprehensive hard skills. The new curriculum teaches 

all these competences and optimally prepares graduates for their professional entry and 

further careers. I’m pleased that Škoda Auto will be able to count on these highly trained 

IT talents amid the transformation of our company in the future.” 

 

No teachers, classes or books 

The learning model of the non-profit educational institute co-founded by Škoda Auto 

challenges conventional practice. The non-profit educational institute 42 Prague relies on 

three approaches: gamification (i.e. each student's progress is measured in levels), 

peer learning (i.e. the students learn together, independently and collaboratively on projects) 
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and peer evaluation (i.e. the students correct each other and promote a constructive 

exchange about project results). After eight to twelve months of basic studies, most 

students take a paid internship. They then decide on a specialisation for the remainder of 

their studies. After a total of two to four years, they receive a Software Engineering 

certification. 

 

Daria Hvížďalová, CEO 42 Prague, says: “Our non-profit educational institute offers its 

students excellent opportunities to contribute and make the most of their respective talents. 

They will experiment with projects and test their skills in internships. Thanks to the 

innovative, flexible and practice-oriented curriculum, each student will have unique 

experiences and choose different specialisations. In this way, they will end up with a wide 

range of individual skills to bring to the world of work.” 

 

Peter Podprocky, COO of 42 Prague, explains: “In concrete terms, the curriculum starts 

with the basics. The students learn the C programming language, the UNIX operating system 

and other fundamental programming concepts. With this foundation, they can then work 

intensively on projects together and learn new programming languages and technologies. 

To this end, the non-profit educational 42 Prague campus is open 24 hours a day, seven days 

a week, and has cutting-edge technology to provide students with the best possible learning 

environment.” 

 

Continuous development of the curriculum 

The time-tested curriculum of the first Ecole 42 in Paris is now used at all 42 campuses 

worldwide. It was created in 2013 by seasoned computer science professionals in France and 

has since been continuously developed and updated on a monthly basis by teachers and 

students.  

 

 

Contact  
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Pictures for press release: 

 

 

Curriculum for 42 Prague non-profit 

educational institute unveiled 

From left: Peter Podprocky, COO of 42 Prague, 

Maren Gräf, Škoda Auto Board Member for 

People & Culture, Jaroslav Povšík, Chairman of 

the KOVO Works Council and Vice-Chairman of 

the Supervisory Board of Škoda Auto, Daria 

Hvížďalová, CEO 42 Prague, at the presentation 

of the curriculum for the non-profit educational 

institute ‘42 Prague’ yesterday in Prague. 

 

Source: Škoda Auto 
 

 

Curriculum for 42 Prague non–profit 

educational institute unveiled 

More than 100 students have enrolled for the 

first cohort since the non-profit educational 

institute was founded last year.  

 

 

 

Source: Škoda Auto 

 
 
Škoda Auto 
› is successfully steering through the new decade with the Next Level – Škoda Strategy 2030.  
› aims to be one of the five best-selling brands in Europe by 2030 with an attractive line-up in the entry-level segments and additional 

e-models. 
› is emerging as the leading European brand in important growth markets such as India or North Africa. 
› currently offers its customers twelve passenger-car series: the Fabia, Rapid, Scala, Octavia and Superb as well as the Kamiq, Karoq, 

Kodiaq, Enyaq iV, Enyaq Coupé iV, Slavia and Kushaq. 
› delivered over 870,000 vehicles to customers around the world in 2021. 
› has been a member of the Volkswagen Group for 30 years. The Volkswagen Group is one of the most successful vehicle 

manufacturers in the world.  
› independently manufactures and develops not only vehicles but also components such as engines and transmissions in association 

with the Group. 
› operates at three sites in the Czech Republic; has additional production capacity in China, Russia, Slovakia and India primarily through 

Group partnerships, as well as in Ukraine with a local partner. 
› employs 45,000 people globally and is active in over 100 markets. 
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